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Setting the Stage: Men and caregiving

0 The big picture:
challenges and promises
of men’s caregiving and
engaging fathers

0 The big solutions
buckets

0 What’s missing + how to
take solutions to scale
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Starting affirmations

80% of world’s men will be or are
biological fathers

Child development field until recently
mostly ignored fathers

Emerging research affirms positive
effects of father involvement — if they
do hands on caregiving

Recent research affirming that men
are also wired to care —if they do it

THE BIG PICTURE: Positive effects of
father involvement on women,
children, men themselves and
societies

@MenCareGlobal #SOWF




State of the World’s Fathers

v MenCare flagship advocacy
and research publication

v/ Every two years since 2015

v Country and regional reports
in Africa, Australia, Balkans,
Brazil, Indonesia, Russia,
Netherlands, LAC, Portugal,
U.S.

TIME FOR ACTION

State of the
World’s Fat_hers

v/ Serves as a global reference
on father participation
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What are the challenges
to engaging fathers?



Social norms

Most men see themselves as providers first, hands on
fatherhood comes later on the list

Father's role in caring for his children is mostly as provider
(% of men who agree)

Palestine I, 77 %
Egypt I 40%

Mexico I 74%
Brazil . 20%
Chile NN 2%

Ukraine I 5%

Mol dova

91%

Serbia

81%
Kosovo NN 56%

Democratic Republic of Congo

73%

International
Men and Gender
Equality Survey
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THE POLICY GAP - PARENTAL LEAVE: Less than half (48 percent)
of countries offer paid paternity leave; when available, it is
often less than three weeks — sometimes only a few days.

Parental leave policy score

0 1 2 3 4

# of policies in place, o-5 (WORLD BANK)




Even when we offer leave most men don’t use it all:
Financial worries

Proportion of parents who cited financial constraints as a reason for not using%

their full parental leave
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Social protection polices generally ignore
fathers

In a review Promundo did in 2019 of 149
social protection policies around the world
only three promoted men’s involvement in
caregiving and fatherhood.
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THE MEDIA STUDY:  REINFORGES RIGID GENDER ROLES

MALE CHARACTERS ARE MORE
LIKELY TO BE SHOWN

HAVING A JOB

30.5% COMPARED WITH 26.1%

MALE CHARACTERS ARE LESS LIKELY
TO BE SHOWN ENGAGING IN

HANDS-ON PARENTING

4.5% COMPARED WITH 77%

MALE CHARACTERS ARE LESS LIKELY
T0O BESHOWNAS

COMPETENT PARENTS

3.9% COMPARED WITH 7.5%

KERING
FOUNDATION

Geena Davis Institute %op Gender in Media USC\/iterbl ﬁ’; PROMUNDO A



Possible solutions



MenCare Advocacy Platform

1 2 3 4

Improve laws Transform Build the Help couples
and policies social and economicand  and co-parents
gender norms physical thrive together
security of
families
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Put individual
fathers’ care
into action

% Produced by: In partnership withe  )eone @MenCareGlobal #WorldsFathers
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StateoftheWorldsFathers.org




MenCare: A Global Fatherhood Campaign

Launched in 2011, MenCare now has nearly 100 partners
in over 55 countries, encouraging men to be active,
nonviolent partners and caregivers.
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A GLOBAL FATHERHOOD CAMPAIGN




Promoting men’s caregiving through policies,
norm change and parent training

=Global advocacy on
parental leave, norm
change

= Gender transformative
parent training (Program
P) in more than 10 countries

= Scale up via ministries of
health and ECD programs

Men [&153

A GLOBAL FATHERHOOD CAMPAIGN

[ YOU NEVER MISS A PRENATAL VISIT.
YOU ARE MY FATHER.
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MenCare flagship program model — gender
transformative father training

Program P (“P” for Padre/Pai)

Objectives

v/ Promote men’s involvement in
prenatal and postnatal care

v Promote the equal division of
household labor and caregiving

v/ Increase men’s self-efficacy as
care-givers

Program P

A Manual for Engaging Men In Fatherhood,
Caregiving, and Maternal and Child Health

v/ Promote positive communication and
reduce parental and family stress and
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Parent training: promoting men’s
caregiving and non-violence

Fatherhood training with 1,700 fathers and their partners in
Rwanda participated in parent training - led to nearly 50%
reduction in VAW and 307% reduction in VAC assessed in RCT

inp-

.

“NRRRBNARAANAARY “w,u- il
N il L ll'\mm

‘ '/;’




Engaging primary health providers 43

Men %pnomunoo ° #SOWF @MenCareGlobal

A GLOBAL FATHERHOOD CAMPAIGN
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PROMOTE THE POWER OF MEN’S CAREGIVING:
Men whose own fathers who did more of the

caregiving are ...

1.5x more likely to be
involved fathers themselves




